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Data & Analysis




OEF: Issues

China/India Robust

Credit Available

Policy Normalization

Investment Outlook



Recovery Indicators

e Housing Starts



Mfg Technology Orders

e Baltic Dry Index

e Consumer Confidence



Sophisticated



Simplify



Developing MI Toolbox



Statistical Toolbox
Development

Calculate
Market Sharg

Visualize
Market
Opportunities

»

Translating mountains

of AMT data into
ANSWERS!

Early Warning
Forecasts



The Dashboard Approach



Pwot Table

Pivot Chart
Market Share= 8.5%
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USMTC
lllustrated

Uses USMTC data downloads
to Excel to produce your
market share statistics.

-By product category
-By State
-By Territory (Coming Soon)



AMT’s MIS Dashboard » How Does It Work?

AMT Economic Indicators and Forecasts

AMT Dashboard

= - B

Software
e WS AMT Website Dashboard AMT Member
“" e Tool Box

AMT Manufacturing

AMT Servers Partner Servers Indicators and Forecasts

Business Scorecards

Business Planning

I | |
Strategic Planning Stakeholder Scorecards
Risk Management

Resource Allocation




AMT’s MIS Dashboard

»What Is The User Interface Concept?

Key Economic Key Manufacturing
Indicators Indicators

Machine Tool
Investment Index

Economy Trend Manufacturing Trend




AMT’s MIS Dashboard

P-COCKPIT
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KEY PERFORMANCE INDICATORS (k1) CP MANAGEMENT COCKPIT

Working capital Personnel exp. ratio Total revenue
EXPENSES / COSTS

£ 2007 3.Q 07 4.Q 07 1.0 08 2008 200720
08

Shop A| 4,065270| 3,858,832 4,072,615 4,245374 4,280,921 20,523,012
Shop B 2,070,449 2,027,790 2,118,168 2,318,182 2,195,754| 10,730,342
Total 6,135,719 5,886,622 6,190,783 6,563,556 6,476,675| 31,253,354

DEVELOPMENT OF SALES

in K£ 507 607 | 707 | 807 907 | 1007|1107 (1207 108 208 308 408 5074
08

Sales group 1 42 27 240 312 319 180 250 181| 2,170
Sales group 2 0 0 48 78 77 0 0 0 2
Trade goods 1 1 10 20 17 8 10 1 80
Other sales revenue 0 0 1 1 1 1 1 1 6
Sales revenue 43 28 410 413 183 2,478

£
500,000 £ Expenses Overview

M Sales revenue
400,000 200,000 = :
@ Sales group 1 @ Materials expenses

300,000 L ) Sales group 2 @ Other expenses
200,000 150,000 = () Personnel expenses

100,000

100,000 =

50,000 =

Bl Bl B B Bl Bl Bl B

London Manchester  Liverpool Sheffield Brightan Newcastle Leeds Al Branches
branch branch branch branch branch branch branch




If you can't
simplify
REORGANIZE!



Why?

Trade Opportunities Globaline

-
= GRANTS.GOV*

Current Industrial News
June 6, 2008



Sell Your Product



Pall

which public policy issus is
rmost important to your
company right now?

@ Access to Credit

@ Health Care Reform

@ Export ControlfViza Reform
@ Energy/Climate Change

@ Federal R&D Support

@ Defeat of Union Card
Chedk

@ Extension of Bonus from
Cepreciation/Sec, 179 Expensing of $1

@ workforce Developmeant

Get Involved with AMT

Programs

Board of Directors
Committees
Product Groups

¥ COMmp:
prember and
Wt -fo-date total

and support princip

AM5I B11.3 Subcommittee
Meeting - Power Press Brakes
oio

Webinar - 6 Steps to Grow
Your Business in a Difficult
Economy - Part 2

January 1 i0

ebinar

2010 Regional Meating in
Detroit

iq:

2010 Regional Meeting in
Cleveland

2010 Regional Meeting in
Hartford

January
Hartf

2010 Regional Meeting in



A simple, clear
message can
be improved

with

EXPERIENCE.



2010 AMT REGIONAL MEETINGS
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