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Sales Update

Exhibitors
 

Sq. Ft.

Members
 

272
 

515,165

Non‐Members
 
668

 
529,805

TOTAL
 

940
 

1,044,970



IMTS Floor Space Assignments 
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IMTS 2010 - Monthly Sales
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IMTS 2010 Marketing Program 
 Objectives

• Inspiration Theme

• Demonstrate IMTS Value

• Focus on Technology & Innovation

• Target Automotive, Aerospace, Alternative Energy and   
 Medical Device Mfg Industries

• Position IMTS as Major Rally Point of Industry Recovery



Attendance Building
• 2010 IMTS Balloon Calendar
• IMTS Insider Newsletter
• IMTS.com

‐

 
Usage continues at high level

‐

 
Improve interactive capacity

‐

 
Encourage use of planning tools

• Increased Use of Social Media
• International Sell Sheets
• Increased Use of ThomasNet, GlobalSpec etc. Sites
• Enhanced Media Schedule (winners/losers)
• Effective Space Trade Program
• Encourage Exhibitor PR Use



Calendar





IMTS Insider

• Launched 10/15/2009

• Everything IMTS and a little bit 

 more!

• Sent once a month

• Goal: Keep IMTS in their minds 

 all year



Social Media Goals

• Increase awareness of IMTS

• Create & maintain community for industry

• Create customers & industry advocates
• Provide lasting and expanded branding for 

IMTS



Follow Us on 
 Twitter

• IMTS 2010

• Started for IMTS 2008

• 197 Followers



Follow Us on 
 Facebook

• International 
Manufacturing 
Technology Show

• Become a FAN
• Consistent posting 

for 2010 show
• Utilize sidebar for 
targeted ads for 
IMTS branding



“Convince them in 60 seconds”

Marketing competition on YouTube –
One-minute video stating why visitors should come to your booth

This will be played on IMTS.com prior to the show and attendees will 
vote on the top three – these top three will continually rotate on 
IMTS.com throughout the show.  More details to be developed.



E‐Kit on 
 IMTS.com



Webinars
January 7, 2010

 

Pre‐Show Promotions

January 28, 2010

 

McCormick Place Marshalling Yard – Changes for the Better

February 10, 2010

 

New U.S. Customs and Border Regulations

February 16, 2010

 

McCormick Place Marshalling Yard – Freight Carrier Information

February 18, 2010

 

PR – Working with the Media

March 11, 2010

 

Three More Ways to Communicate with Your Audience

March 23, 2010

 

What IMTS.com Can Do for You

April 1, 2010

 

Face to Face:  The Human Interaction at IMTS

April 22, 2010

 

Getting the Right Visitor to Stop at Your Booth

May 13, 2010

 

Nail Down Your ROO: Using IMTS 2010 Strategically

June 3, 2010

 

Lead Follow‐up – Do It Right!

July 29, 2010

 

The Final Countdown: Last Minute Details



IMTS 2010 
 Exhibitor’s Workshop



Exhibitor’s Workshop Sessions
• IMTS: Branding Matters

• Getting Your Name Out:  Marketing  Matters

• Booth Feng Shui: Design Matters 

• Booth Design With Dollars in Mind: Money Matters 

• Stories From IMTS Exhibitors: Experience Matters 

• Message From AMT: Manufacturing Matters 

• Moving Everything In & Out: Efficiency Matters 

• Keys to Unlocking  Booth Behavior: Staffing Matters 

• What’s New in Lead Retrieval and Registration: Follow‐Up Matters

• All Roads Lead to Chicago: IMTS Matters



• Partnership with SME

• Themes 
– Knowledge Based Manufacturing

– Knowledge Based People
– Knowledge Based Business
– Knowledge Based Technology



IMTS 2010

Industry & Technology Conferences

September 14‐17, 2010



Industry Inspiration Day

September 13, 2010

Noon – 3:00 p.m.

Winning –
 

Motivation – Being Inspired – New Investment –
 Re‐Inventing Yourself – Self Improvement –

 
Change Ways 

 – Plan for Success – What is Different



12:00 –

 
12:15

 
Welcome

Douglas Woods, AMT President

12:15 –

 
12:45

 
Lunch

12:45 – 2:15

 
Speakers – State of Industry

•

 
Automotive

•

 
Aerospace

• Alternative Energy

• Medical Mfg

2:15 – 3:00

 
Panel Q & A

Schedule



Topic Tracks
Materials Engineering

‐

 

Physical Properties
‐

 

What’s New ?
‐

 

Future (R&D)
Machining Technology & Trends

‐

 

General Cutting 
(turning,milling, etc.)

‐

 

Grinding
‐

 

Tooling / Workholding
Alternative Manufacturing Processes

‐

 

Waterjet
‐

 

Laser
‐

 

EDM
‐

 

Welding
‐

 

Fastening/Joining

Metrology
‐

 

Measuring
‐

 

Testing
‐

 

Inspection
‐

 

3‐D Inspection
‐

 

Standards
Plant Operations

‐

 

Lean Mfg
‐

 

CAD/CAM
‐

 

Training/Workforce
‐

 

Government 
‐

 

Energy Efficiency
‐

 

MTConnect
Rapid Prototyping



New Registration/Lead Management 
 Partner

Convention Data Services (CDS)



X•Press eBlast Templates

• Flexible HTML email templates 
to create professional marketing 
correspondence

• Ability to change color, content 
and logo

• 3-4 templates to choose from 
(marketing, newsletter, announcement)

Lead Retrieval Initiative



Salesforce.com
• Guidance to Transfer Your Show Leads for Follow‐up

Data Management



Chicago Update

• Exodus of Shows
• Electrical Labor Revisions
• Revamping of MPEA

• Funding of McCormick Place

• Change in Marshalling Yard Procedure



McCormick Place Marshalling

• Partnership between IMTS, GES, and McCormick Place

• Based on sub‐committee suggestions

Actions:

• Clearing out back lot for the run of the show
• Opening an outbound gate on the North end of the lot
• Creating a gate on the Northwest corner of Lot B and 

 routing traffic away from Moe Drive



New IMTS 2010 Homepage



Interactive Floor Plan Entry Screen

http://www.mapyourshow.com/shows/?show_id=imts10


Rotating 
Floor Plan Banner

Sponsorships
contain direct links to 
exhibitor showroom



New Mobile Capability

– Partnership with Core‐apps
• Seamless integration of content 

 and statistics

• Ability to update show content 

 once and deliver it to both 

 vendors

• Advertising opportunities can be 

 offered in one package



Promotion Partners

• NAM
• NTMA

• SME

• Hannover Messe

• NIMS

• AMTDA




	Exhibitions & Communications Update
	Slide Number 2
	Sales Update
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Attendance Building
	Calendar
	Slide Number 9
	IMTS Insider
	Social Media Goals
	Follow Us on Twitter
	Follow Us on Facebook
	“Convince them in 60 seconds”
	E-Kit on IMTS.com
	Webinars
	IMTS 2010 �Exhibitor’s Workshop
	Exhibitor’s Workshop Sessions
	Slide Number 19
	Slide Number 20
	Industry Inspiration Day
	Schedule
	Topic Tracks
	New Registration/Lead Management Partner
	Slide Number 25
	Slide Number 26
	Chicago Update
	McCormick Place Marshalling
	New IMTS 2010 Homepage
	Interactive Floor Plan Entry Screen
	Slide Number 31
	New Mobile Capability
	Promotion Partners
	Slide Number 34

